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“Looking back can lead to a successful future. Events are rarely perfect
– take the time to evaluate in order to achieve perfection.”

– Marc Belcourt
Event Marketing Manager

BMW Group Canada  
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“Create a leverageable program that is undeniably linked to your
brand and brings added value to the event you are sponsoring.”

– Lucie Lamoureux
Director of Sponsorship and Public Events

Loto-Québec
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“Create marketing partnerships, not sponsorships, by looking
for common objectives and then building platforms together.”

– Dale Hooper
Vice President Marketing

Frito Lay Canada
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“As an industry, we have to move to a point where decision
makers realize that you can't judge a sponsorship or an event
on just one year's investment. Lots of marketers don't get the
results they want from TV ads in certain years. But they don't
bail out of advertising … they dig and fix the problem, work
the creative … the positioning … the media placement. Why
doesn't sponsorship get the same commitment?”

– Mark Harrison 
President

TrojanOne


